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The rapid development of social media has transformed the ways in which traditional culture is
communicated across national and cultural boundaries. As a multimedia communication strategy,

digital storytelling combines narrative techniques with digital technologies to present cultural content
in engaging, interactive, and visually accessible forms. This paper presents a narrative literature
review examining the role of digital storytelling in the global dissemination of traditional Chinese
culture in the social media era. Drawing upon existing studies on digital storytelling, social media
communication, and cultural dissemination, the review analyzes the opportunities, challenges,
and future directions of this emerging communication approach. The findings indicate that digital
storytelling enhances cultural accessibility by simplifying complex cultural concepts through
multimedia narratives, increases audience engagement through participatory communication,
promotes cross-cultural understanding by emphasizing universal human experiences, and strengthens
China's cultural soft power.
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1. Introduction

1.1 Background

The rapid development of digital technologies has trans-
formed the ways in which culture is created, communicat-
ed, and experienced worldwide. Social media platforms
such as TikTok, YouTube, Instagram, and Rednote have
become important channels for cultural dissemination, al-
lowing cultural content to reach global audiences instantly
through multimedia formats. Compared with traditional
communication methods, digital platforms emphasize
visual presentation, audience participation, and interac-
tive storytelling, creating new opportunities for the inter-
national promotion of cultural heritage (Jenkins, 2006).
Among these communication strategies, digital storytell-
ing has emerged as an effective approach for presenting
cultural knowledge in engaging and accessible ways. By
integrating narratives with images, videos, music, and in-
teractive features, digital storytelling enables audiences to
experience culture through emotionally meaningful stories
rather than isolated information (Lambert, 2013). Previous
studies suggest that storytelling enhances audience atten-

tion, emotional engagement, and knowledge retention,
making it particularly suitable for communicating cultural
traditions across linguistic and cultural boundaries (Green
& Brock, 2000). For China, the international dissemina-
tion of traditional culture has become increasingly import-
ant in the context of globalization. Traditional cultural el-
ements such as Hanfu, Peking Opera, tea culture, Chinese
calligraphy, traditional festivals, and intangible cultural
heritage have gained growing visibility on global social
media platforms.

1.2 Research Problem

Despite the growing presence of Chinese traditional
culture on global digital platforms, its international com-
munication continues to face several challenges. Existing
studies have shown that cultural content often encounters
barriers related to language, cultural differences, and vary-
ing levels of audience familiarity with Chinese history
and traditions. Social media algorithms tend to prioritize
entertainment-oriented content, which may encourage
simplified or commercialized representations of traditional
culture at the expense of cultural authenticity (van Dijck
et al., 2018). Now, digital storytelling has been widely
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studied in fields such as education, marketing, and digital
media, relatively few studies have systematically exam-
ined its role in promoting the international dissemination
of Chinese traditional culture through social media. Most
existing research focuses either on storytelling techniques
or on Chinese cultural communication separately, with
limited attention to how these two fields intersect. As a re-
sult, a comprehensive understanding of the opportunities
and challenges associated with digital storytelling in this
context remains underdeveloped.

1.3 Research Objectives

This paper aims to examine how digital storytelling con-
tributes to the global dissemination of Chinese traditional
culture in the social media era through a narrative litera-
ture review.

1. Examine the role of digital storytelling in enhancing the
accessibility and attractiveness of Chinese traditional cul-
ture for international audiences;

2. Analyze the opportunities and challenges of using digi-
tal storytelling for cross-cultural communication on social
media platforms; and

3. Discuss future directions for improving the internation-
al dissemination of Chinese traditional culture through
digital storytelling.

2. Literature Review

2.1 Digital Storytelling

Digital storytelling refers to the integration of traditional
narrative techniques with digital technologies to commu-
nicate ideas through multimedia formats such as text, im-
ages, audio, video, and animation (Lambert, 2013). Unlike
conventional storytelling, digital storytelling emphasizes
audience participation and multimedia interaction, making
communication more engaging and accessible in online
environments. As digital media continues to evolve, sto-
rytelling has become an important strategy for educatio n,
marketing, tourism, and cultural heritage communication.
The theoretical foundation of digital storytelling is close-
ly associated with Narrative Theory, which argues that
people understand and remember information more effec-
tively when it is presented as stories rather than isolated
facts (Bruner, 1991). Stories organize information into
meaningful sequences involving characters, events, and
emotions, enabling audiences to establish cognitive and
emotional connections with the content. Green and Brock
(2000) further proposed the concept of narrative transpor-
tation, suggesting that audiences immersed in a story are
more likely to develop empathy and retain information.
Recent studies have also emphasized the importance of
participatory communication in digital storytelling. So-
cial media platforms enable users not only to consume
stories but also to share, comment on, and recreate them,
transforming audiences into active participants in cultural

communication (Jenkins, 2006). Consequently, digital
storytelling has become an effective approach for present-
ing traditional culture in visually engaging, emotionally
appealing, and internationally accessible ways.

2.2 Chinese Traditional Culture

Chinese traditional culture encompasses a wide range of
tangible and intangible cultural heritage that has devel-
oped over more than 5,000 years of history. It includes tra-
ditional festivals, performing arts, philosophy, literature,
calligraphy, traditional clothing, tea culture, handicrafts,
and folk customs, all of which reflect China's historical
values, social practices, and aesthetic traditions (UNE-
SCO, 2023). In recent years, the rapid development of
digital media has created new opportunities for preserving
and disseminating these cultural resources to international
audiences.

Among the most widely promoted cultural elements are
Hanfu, Peking Opera, Chinese tea culture, Chinese callig-
raphy, traditional festivals, and intangible cultural heritage
(ICH). These cultural forms are frequently featured in
short videos, documentaries, live streaming, and social
media posts because they possess strong visual appeal
and rich narrative potential. For example, the elegant aes-
thetics of Hanfu, the symbolic facial makeup of Peking
Opera, and the ritualized process of tea preparation can all
be effectively communicated through multimedia story-
telling.

Their popularity in digital communication can be attribut-
ed to three main factors. First, they are highly visual, mak-
ing them suitable for image- and video-based platforms.
Second, they embody universal themes such as family,
craftsmanship, harmony, and cultural identity, enabling
audiences from different cultural backgrounds to establish
emotional connections. Finally, these traditions are often
presented through personal stories and everyday experi-
ences rather than formal historical explanations, making
Chinese traditional culture more accessible and relatable
to global audiences.

2.3 Social Media Communication

Social media has fundamentally transformed cultural
communication by enabling information to be created,
shared, and consumed through interactive digital plat-
forms. Unlike traditional media, which primarily supports
one-way communication, social media encourages users
to participate actively through commenting, sharing, and
content creation, thereby facilitating continuous cultural
exchange across geographical and cultural boundaries
(Kaplan & Haenlein, 2010). As a result, platforms such as
TikTok, YouTube, Instagram, Facebook, X, Rednote, and
Bilibili have become important channels for promoting
Chinese traditional culture to international audiences.
Each platform possesses distinct communication charac-
teristics. TikTok excels in short-form video storytelling
and algorithm-driven content discovery, making it effec-
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tive for visually appealing cultural content such as Hanfu,
tea ceremonies, and traditional handicrafts. YouTube sup-
ports longer videos and documentaries, allowing creators
to provide historical background and cultural interpreta-
tion. Instagram emphasizes visual aesthetics, making it
suitable for showcasing traditional clothing, architecture,
and festivals, while Facebook and X facilitate community
discussions and the rapid dissemination of cultural events.
Meanwhile, Rednote and Bilibili encourage lifestyle
sharing and user-generated cultural content, particularly
among younger audiences.

These platforms have reshaped cultural communication
by shifting from institutional dissemination to participato-
ry communication, where audiences actively engage with
and reinterpret cultural narratives. According to Jenkins
(2006), this participatory culture enables users to become
co-creators rather than passive consumers of media con-
tent. Through likes, comments, sharing, and user-generat-
ed videos, audiences contribute to the circulation of cul-
tural stories and expand their global reach. Consequently,
social media not only increases the visibility of Chinese
traditional culture but also promotes intercultural dialogue
by encouraging audiences from different cultural back-
grounds to exchange experiences and interpretations in
real time.

2.4 Research Gap

Although substantial research has been conducted on digi-
tal storytelling, Chinese traditional culture, and social me-
dia communication, these areas have largely been exam-
ined independently. Existing studies on digital storytelling
primarily focus on its applications in education, market-
ing, journalism, and tourism, highlighting its capacity to
enhance audience engagement, emotional connection, and
knowledge retention through multimedia narratives (Lam-
bert, 2013; Robin, 2008). Meanwhile, research on Chinese
traditional culture has mainly explored cultural heritage
preservation, cultural diplomacy, and the international
promotion of specific cultural elements, such as Hanfu,
tea culture, and intangible cultural heritage (UNESCO,
2023). Studies of social media have largely concentrated
on platform characteristics, algorithmic recommendation
systems, and user participation in digital communication
(Kaplan & Haenlein, 2010).

Despite these valuable contributions, relatively few stud-
ies have examined how digital storytelling functions as
a strategic communication approach for the international
dissemination of Chinese traditional culture through so-
cial media. Most existing research discusses storytelling
techniques or cultural communication separately, without
integrating narrative theory, platform affordances, and
cross-cultural communication into a unified analytical
framework. As a result, there remains limited understand-
ing of how storytelling influences international audiences'
perceptions of Chinese traditional culture and how dif-
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ferent social media platforms shape communication out-
comes. To makeup this gap, this paper adopts a narrative
literature review to synthesize research from digital story-
telling, cultural communication, and social media studies.
By examining both the opportunities and challenges of
digital storytelling in the dissemination of Chinese tradi-
tional culture, the study aims to provide a more compre-
hensive understanding of its role in enhancing cultural
accessibility in the digital era.

3. Discussion

3.1 Opportunities

Digital storytelling has created significant opportunities
for the international dissemination of Chinese traditional
culture by making cultural content more accessible, in-
teractive, and meaningful for global audiences. Through
the integration of multimedia technologies, narrative tech-
niques, and social media platforms, traditional culture can
be communicated in ways that are more engaging than
conventional forms of cultural promotion. Existing liter-
ature suggests that digital storytelling enhances cultural
accessibility, increases audience participation, facilitates
cross-cultural understanding, and strengthens China's cul-
tural influence in the digital era.

One of the primary opportunities offered by digital sto-
rytelling is its ability to improve cultural accessibility.
Traditional cultural knowledge is often presented through
academic publications, museum exhibitions, or histori-
cal documents, which may be difficult for international
audiences without prior knowledge of Chinese history or
language. Digital storytelling transforms complex cul-
tural concepts into visually appealing narratives by com-
bining videos, images, animation, music, and subtitles.
This multimedia approach lowers cognitive barriers and
enables audiences to understand cultural practices more
intuitively (Lambert, 2013). For example, like Jackie chen
using short videos demonstrating tea ceremonies, Hanfu
dressing, or traditional craftsmanship communicate both
practical processes and cultural values within a few min-
utes, making traditional culture easier to understand and
remember than textual explanations alone.

A second opportunity lies in enhancing audience engage-
ment. Unlike traditional media, social media platforms
encourage users to actively participate in communication
through likes, comments, sharing, and user-generated con-
tent. According to Jenkins (2006), participatory culture
transforms audiences from passive recipients into active
contributors who collectively create and circulate cultural
narratives. This interactive environment allows users to
discuss Chinese traditions, ask questions, share personal
experiences, and even create their own cultural content.
Such participation not only increases the visibility of
Chinese traditional culture but also strengthens emotional
connections between creators and audiences, resulting in
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more sustainable cultural communication.

Digital storytelling also plays an important role in promot-
ing cross-cultural understanding. Cultural communication
is often hindered by differences in language, customs, and
historical backgrounds. Storytelling helps overcome these
barriers because narratives emphasize universal human
experiences, such as family relationships, craftsmanship,
celebration, and respect for tradition. Rather than intro-
ducing Chinese culture through abstract historical facts,
digital storytelling presents it through relatable stories
that evoke empathy and emotional engagement (Green &
Brock, 2000). The international popularity of content cre-
ators such as Li Ziqi illustrates this advantage. Her videos
rarely rely on extensive verbal explanation; instead, they
communicate traditional Chinese lifestyles through visual-
ly rich narratives about farming, cooking, and handicrafts.
The emphasis on everyday life enables audiences from
different cultural backgrounds to appreciate Chinese tradi-
tions without requiring extensive cultural knowledge.
Digital storytelling contributes to strengthening China's
cultural soft power. Nye (2004) argues that culture serves
as an important source of soft power because attractive
cultural products can enhance a country's international
image and influence. By presenting authentic and emo-
tionally engaging stories, digital storytelling allows global
audiences to experience Chinese culture through everyday
life rather than through official promotional discourse.
Social media platforms further amplify these narratives by
enabling users to share cultural stories across international
networks, thereby expanding China's global cultural pres-
ence.

3.2 Challenges

Despite its considerable potential, digital storytelling also
presents several challenges in the international dissemina-
tion of Chinese traditional culture. While digital platforms
have expanded the global reach of cultural content, they
also introduce new risks related to cultural interpretation,
platform governance, commercialization, and authenticity.
These challenges may reduce the effectiveness of cultural
communication and even distort the cultural meanings that
storytelling seeks to convey.

One major challenge is cultural misinterpretation. Social
media platforms rely heavily on recommendation algo-
rithms to determine which content users encounter. These
algorithms prioritize engagement indicators such as view-
ing time, likes, comments, and shares rather than cultural
or educational value (van Dijck et al., 2018). Consequent-
ly, visually attractive or entertaining cultural content is
more likely to be promoted than content that provides
comprehensive historical explanations. This algorithmic
logic encourages creators to produce shorter, more sensa-
tional, or highly aestheticized videos that attract attention
quickly. While such strategies increase visibility, they may
also oversimplify traditional culture and reduce opportu-

nities for audiences to develop deeper cultural understand-
ing.

A related issue is the growing commercialization of cul-
tural storytelling. As social media creators compete for
followers, advertising revenue, and platform exposure, tra-
ditional cultural content increasingly becomes part of the
digital attention economy. Cultural symbols are frequently
incorporated into tourism promotion, product marketing,
or lifestyle branding. Although commercialization can
increase the visibility of Chinese traditional culture and
generate economic benefits, excessive market-oriented
presentation may weaken its educational and cultural
value. Traditional practices risk being transformed into
fashionable commodities rather than meaningful expres-
sions of cultural heritage. This phenomenon is particularly
evident when cultural narratives prioritize visual appeal
and viral popularity over historical accuracy and cultural
context.

The challenge of maintaining authenticity is equally im-
portant. Effective digital storytelling requires adapting
cultural content to the communication preferences of
global audiences; however, excessive adaptation may al-
ter or simplify cultural meanings. Creators often modify
narratives, visual styles, or historical details to improve
audience engagement or fit platform formats. While these
adjustments may enhance accessibility, they also raise
concerns regarding the authenticity and integrity of cul-
tural representation. Therefore, digital storytelling should
balance innovation with cultural responsibility to ensure
that traditional culture remains both accessible and au-
thentic.

Addressing these challenges requires collaboration among
digital content creators, cultural institutions, scholars, and
social media platforms. Creators should combine engag-
ing storytelling with accurate cultural interpretation, while
museums and educational organizations can provide reli-
able historical resources to support high-quality content
production. At the same time, platforms should consider
promoting authoritative cultural content alongside popular
entertainment to encourage more balanced cultural com-
munication.

3.3 Future Directions

As digital technologies continue to evolve, digital story-
telling is expected to play an increasingly important role
in the international dissemination of Chinese traditional
culture. Future efforts should focus not only on expand-
ing the global visibility of cultural content but also on
improving its quality, authenticity, and long-term impact.
To achieve these goals, greater attention should be given
to multi-platform communication, international collabora-
tion, digital innovation, and sustainable cultural commu-
nication.

Multi-platform communication strategy: the future de-
velopment of digital storytelling requires a multi-platform
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communication strategy. Different social media platforms
serve different audiences and support different forms of
content. For example, TikTok is effective for short, visu-
ally engaging stories, whereas YouTube provides space
for more detailed documentaries and educational content.
Instagram emphasizes visual aesthetics, while Rednote
and Bilibili encourage lifestyle-oriented storytelling and
community interaction. Rather than relying on a single
platform, cultural institutions and creators should adapt
their storytelling strategies to the characteristics of each
platform, ensuring that cultural narratives reach diverse
international audiences while maintaining consistent cul-
tural messages (Kaplan & Haenlein, 2010).

International collaboration: international collaboration
should be strengthened to promote intercultural dialogue.
Effective cultural communication is not simply the dis-
semination of information but also a process of mutual
understanding. Partnerships between Chinese museums,
universities, cultural organizations, international creators,
and media institutions can encourage the co-creation of
digital content that incorporates multiple cultural perspec-
tives. Such collaboration can improve the credibility and
inclusiveness of cultural narratives while reducing misun-
derstandings caused by cultural differences. In addition,
multilingual subtitles, culturally sensitive translations, and
localized storytelling can further improve accessibility for
global audiences.

Digital innovation: Virtual reality (VR), augmented reali-
ty (AR), and virtual museum exhibitions provide audienc-
es with more interactive and experiential ways to engage
with traditional culture. Instead of simply watching cul-
tural performances or historical sites through videos, users
can virtually explore museums, participate in traditional
festivals, or observe the production of intangible cultural
heritage in immersive digital environments. Although
these technologies are still developing, they have con-
siderable potential to enhance audience engagement and
create richer cultural experiences (UNESCO, 2023).
Sustainable cultural communication: future digital sto-
rytelling should emphasize sustainable cultural commu-
nication by balancing innovation with authenticity. While
creators should continue to adopt creative storytelling
techniques that appeal to global audiences, cultural narra-
tives must remain faithful to their historical and cultural
contexts. Collaboration between digital creators, cultural
heritage experts, and academic researchers can help en-
sure that storytelling is both engaging and culturally ac-
curate. Long-term cultural influence depends not only on
attracting online attention but also on fostering meaning-
ful understanding, appreciation, and respect for Chinese
traditional culture.

4. Conclusion

Digital storytelling has emerged as an effective approach
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for promoting the international dissemination of Chinese
traditional culture in the social media era. By integrating
narratives with multimedia technologies and interactive
digital platforms, it enables traditional culture to be com-
municated in ways that are more accessible, engaging,
and meaningful for global audiences. As discussed in this
review, digital storytelling not only enhances cultural ac-
cessibility and audience participation but also facilitates
cross-cultural understanding and contributes to the devel-
opment of China's cultural soft power. At the same time,
the review highlights several challenges, including cul-
tural misinterpretation, algorithm-driven content distribu-
tion, commercialization, and the need to maintain cultural
authenticity. These issues demonstrate that successful
digital cultural communication requires a careful balance
between innovation and faithful representation of cultural
heritage.

This study contributes to the existing literature by syn-
thesizing research from three interconnected fields—
digital storytelling, social media communication, and the
international dissemination of Chinese traditional culture.
While previous studies have often examined these topics
separately, this review integrates them into a unified ana-
lytical framework to explain how storytelling functions as
a strategic tool for cultural communication. By identifying
both the opportunities and challenges of digital story-
telling, the paper provides a comprehensive overview of
current research and offers practical insights for cultural
institutions, digital content creators, and policymakers
seeking to improve the global communication of Chinese
traditional culture.
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